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Synopsis  Smart Home Vision 
This report provides 
analysis and five-year 
forecasts for a variety 
of digital lifestyle 
product categories, 
including Internet, 
television services, 
digital content 
services, and 
connected home 
products, including 
home networks and 
connected CE. 
 

 
Publish Date: 2Q 14 "The landscape for digital lifestyles – both in and out of the home – continues 

to evolve as innovations and new use cases become available to broadband 
households, ranging from smart home management and virtual health care 
to home entertainment," said Barbara Kraus, director, research, Parks 
Associates. 
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